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What is a brand?
• A brand is the sum total of the 

experience one encounters 
when interacting with a 
corporation or an individual. It 
is more than a logo, or a 
tagline. It is the feeling one has 
following an interaction, the 
products one purchases or the 
words you associate with the 
experience.



Owning your brand

• If you do not take responsibility for 
managing your brand, the consumer will.

• Indeed, right now, people have 
perceptions about your company.

• Do you know how your company is 
perceived?



Branding Basics

• What are your Brand Attributes?
• Brand Qualities?
• Gain insight from customer interviews & 

research
• Who are your competitors?
• How are you alike? Different?



Defining a position

• Develop a position or approach (a 
unique space that only you can hold) 
based on these attributes.

• Then develop a USP (unique selling 
proposition.) 

• Deploy your messaging in every area of 
your business.



Social Media & Sm. Business

• Social media revolution * Small Business Watch survey from Discover 
Financial Services

– Number of SBO using social networking up from 22% 
October 2007 to 40% April 2009 40% SBO said this 
year that they have used e-mail to promote their 
businesses.

– 50%* of all owners say they have used social 
networking sites to promote businesses

– 1/3* of these SBO said the biggest benefit of using 
these sites is getting new business leads. *approximately



Consumers

• 47% are more likely to use a business or a 
service if it has a web site Discover

• 43% would consider using a business that they 
heard about on a social networking group. Discover

• 86% of US women now have a profile on at least 
1 social networking site, 48% increase (58% in 
2008)*She Speaks 2nd AnnualSocial Media Study

• 72% of women log into their social networking 
sites at least once a day (up from 53%) *She Speaks 
2nd AnnualSocial Media Study



Female consumers

• 85% of all consumer purchasing decisions 
made by women *she-conomy.com

• 50% have purchased products because of 
information on social networking sites 
*SheSpeaks.com

• 40% report they have used coupon codes 
found on social network *SheSpeaks.com



*chart from 
Pingdom.com



Listen, Converse, Share
• Not a broadcast medium. Listen.
• Not a one way medium.
• It’s a social event.
• It’s an authentic relationship.
• Shape your brand by your interactions.
• Demonstrate the qualities of your brand.
• Keep it real. No auto 

answers/tweets/follows



*Flickr Creative 
Commons. Intersection 
Consulting.com



You build it

• You select those you know.
• Invite them to follow you.
• Share.
• Listen.
• Participate in the conversation.



Twitter Examples

• mydwynter 4:49pm, Jan 13 from Tweetie
ContactedDrew @jimnnicksbbq about #glutenfree food 
for the#CHStweetup, and got a quick, knowledgable
reply. That's how ya do Social Media.

• AnneJirsch about 7 hours ago from web When I next 
buy a car thinking I will buy a jeep - not amused at not 
being able to go where I want when I want

• lstoudenmire about 3 hours ago from TweetDeck Just 
had Chicken Parmesan Pizza at downtown #chs #pizza-
rustica.com. great pizza. mmmm



Top sites-which one?

Facebook top social
site. Pages for biz.
Profiles are for 
individuals

Twitter short bursts.
Great for listening 1st.
Build your community.

LinkedIn for

professional 
interaction. 
Great if you are 
B2B



Remember

• No one ever learned to swim by standing 
on the shore
Flickr Creative Commons
Uploaded on July 16, 2007

Young'un
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